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B 2020 romy Bcemupnas opranmszanms mnorpedureneii (Consumers International)
MPHU3BIBACT OOPATUTH BHUMAHWE Ha MPOOJIEMBI YPE3MEPHOTO TIPOU3BOJICTBA U HEPAIIMOHAIBHOTO
noTpeOJIeHUs, YTO BIIEYET 32 COOOW II00aTbHOE M3MEHEHHE KIIMMaTa, YXYIIIECHHE COCTOSHUS

OKPY)KaIOH_[eﬁ Cpeabl, IIPUBOAUT K YTPATC YHUKAJIIBHBIX IIPUPOAHBIX 00BEKTOB.

B cBs3u ¢ atum 15 mapta 2020 roga BeeMupHbIii 1eHb TpaB MOTPEOUTENCH TTPOMIET 1O

nesu3oM «ParmonanbHbIi moTpeduTensy («The Sustainable Consumery).

[To moncueram OOH nomoxo3siicTBa moTpeOisitoT 29 MpOLEHTOB MHPOBOM 3HEPrUu H,
COOTBETCTBEHHO, HX BKJIaJ B o0mue BbiOpocsl CO2 cocraBusier 21 mpouent. pyrue
MCCJIEIOBaHMSI TOKA3bIBAIOT, YTO OKOJIO | MMWJIJIMOHA IUIACTUKOBBIX OYTBUIOK IMPOJAETCs IO
BCEMY MHpY exeMHMHYTHO, a B 2018 roay mpousBeneHo 24,2 mwumapiaa mnap oOyBH, NpH
IIPOU3BOJICTBE KOTOPOM MCIIONB3YETCs HECKOJIBKO BHUIOB IIIACTMKAa M APYTUX MAaTepHalIoB,
KOTOpBbIE TIPaKTHMUECKH He nepepadarbiBatoTcsi. B  pamkax rio0ampbHOro mnotpediieHus
OTMEYAEeTCsl, YTO POU3BOJCTBO MPOJYKTOB MUTAHUS CBA3AHO C BHICOKUM HHEProNoOTPeOICHUEM,
BBIPYOKOI JIeCOB, YBEIMYEHUEM BHIOPOCOB MAPHUKOBBIX T'a30B M YPE3MEPHBIM HUCIOJIb30BAHUEM
BoJbl. 60% rutacThKa, OOJbIIasg YacTh KOTOPOrO MOCTYMAET M3 MHIEBOW MPOMBIIUIEHHOCTH,

MOTaIaeT Ha CBAJIKU WJIM B OKPYXKAIOUIYIO CPEay.

PanmonansHoe nmoTpebiieHre HalpaBlieHO Ha MOBbIIeHUE YP(HEKTUBHOCTH UCTIOIb30BaHUS
pPECYpPCOB U pAa3BUTHE CIPABEAJIMBONM TOPrOBIM IPU OJHOBPEMEHHOM CHUXEHMHM YpPOBHS
0€THOCTH M MPEJIOCTABICHUN KaXKAOMY BO3MOKHOCTH UMETh XOpOIIee KaueCTBO KU3HM, JJOCTYI

K €1€, BOJAC, DOHECPTHUU, MCOAUIIUMHC U MHOTUM APYTUM Oyaram.

HMmenHO BBI60p HOTpe6I/ITeJleI>'I CIIOCOOCH TOBIHUATH HA IIOBCEMECTHOE BHCPCHUC
6epe)KJ'II/IBLIX moAXoa0B K IPOU3BOJACTBY TOBApOB U YCJIYT. I[J'I}I BOBJICUCHU A HOTpCGHTCJ’ICﬁ B
MCPONPUATHA, HAIIPABICHHBIX Ha PAa3sBUTHC HABBIKOB palMOHAJIBHOI'O HOTpe6J'IeHI/I$I n

JOCTHKEHNE HHBIX OO0IIEeCTBEHHO 3HauMMbIX lleneil ycToiunMBOro pazBUTHS MpHU MOIAEPKKE



OOH 6su10 cozmano mobOunsHOoe npuioxkenne «IIYP B [elictBum». denepanbHON Cityk00M
BHOCHUTCA BKJIaJd B JOCTHXXCHHUEC TaKHX HaAIIUOHAJIIBHBIX ueneﬁ KaK IIOBBIIIICHUE Ka4dcCTBa
UTHEBOU BOJbI, IIOBBIIIICHHUEC Ka4dy€CTBa HHIHGBOﬁ npoaAykKnmuu M IPOABHUIKCHUC HI[eﬁ
palMOHATBHOTO TOTPEOJICHUS] THMIIEBOW MPOAYKIMH, KaK BaKHEHIIEH COCTaBISIONICH

YKpEIICHUS 3/I0POBBSI.

3aMHTEepEeCOBaHHbIE JMIA TaKXKE€ MOTYT O3HAKOMHUTBCS €O CIPABOUHOI  OpOIIopoi
Bcemupnoii  opranumzanuu  notpeouteneid  (Consumers International) mno mpoGiemam
palMoHAILHOTO  1OTpedsieHns, TEPEeBOJl HAa PYCCKUM  SI3BIK  KOTOPOM  Mpou3BeIeH

MexnayHnapoanoi koHdpenepamnueid oomects nmorpedureneit (KoudOIT).



